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ABSTRACT:

The intangible cultural heritage is the most vulnerable segment of the overall cultural heritage in a
community. The globalization and the lifestyle changes make it hard to preserve it in the unchanged
traditional patterns. The experience tells us about the frequency of the presentation of the
redesigned traditional cultural patterns, in accordance with the new understanding of its role in the
context of the cultural tourism. Eventually, the community forgot about the original elements in the
cultural patterns, and the redesigned patterns became the new originals.

This threat made us think about the position and the importance of the intangible heritage as well as
the understanding of the role of the institutions (museums) in the preservation and the shaping of
cultural identity of the community. They are expected to have more dynamic and more visible role
in documenting, educating and presenting cultural patterns. The relation between the community
and the heritage involved institutions is based on the circular interaction, where the roles of the
bearer, the keeper, the intergenerational and intercultural mediator, the carrier and the presenter of
the cultural identity, alternate and complement each other.

The museums become the homes of ideas that actively participate in shaping and transferring
identity traits of the community, by using various educative and presentational methods: from the
archive materials they take and shape the identity patterns, giving them back to the community. The
interaction is also visible in the resources that the community provides for the regular museum
functioning. The quality of the preservation and the interpretation of the heritage depend on the
totality of the cultural, social, physical and economic environment.

The aim of this work is to show the history of interaction between the museum and the community,
overviewing the applied methodology in documenting, preserving, shaping and presenting cultural

identity based on the intangible cultural heritage.
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Globalization instigated by the technology development, especially by the development of
telecommunication and IT, homogenizes and unifies economic, political and cultural processes
within communities. At the same time “globalization brings much more awareness of cultural
identity than before” (Wang, 2007:85). As a reaction to globalization trends many processes and
movements going "back to the roots" emerge (Hoelscher&Alderman, 2004: 349), is tendencies to
preserve and revitalize local and/or regional identities (Geiger&Zeman, 2008:238).

Preserving the local identities within the context of cultural diversity and cultural development
places the heritage at the center of the cultural politics interests, because it is "the identity holder of
the specific social community", it is its past, and "it implies its present and its future."(Jelinčić,
2010: 17-18). Its highest value is "in the latency and complexity of the answers given to the basic
humanistic questions: the origin of human species, its culture and identities" (Vuković, 2011:102).
The incidence of heritage manifests itself in two forms: material and intangible cultural heritage.
Lately, the ubiquity of the term "intangible cultural heritage" is based on the belief that it is
endangered and that it will vanish. At the same time it is traditional and still living, which implies
that it is susceptible to transformations or complete disappearance due to modernization, migration,
and lifestyle changes in the local communities. That can cause the loss of interest with the young
population and the intergenerational transfer of traditional cultural patterns is interrupted.

The increase of interest in the intangible cultural heritage is related to the development of cultural
tourism. Cultural management promotes the local traditional cultural patterns as tourist attractions.
Heritage becomes economic category because "in the global economy full of consumers wanting
exotically experiences, folklore is the cultural resource comparable to the natural resources…"
(Yúdice 2003 in Noyes, 2013:258) and as any other resource it is susceptible to the negative effects
of the market, like overexploitation and undesirable market adjustment (constructing and
reconstructing new traditions).

Intangible cultural heritage is recognized as "the identity and the resource" (Noyes, 2013:258), it is
important to an individual and to the community, to the society and to mankind. It contributes to the

cultural diversity of the mankind, it is an expression of human creativity, and it has mobilized the
entire political, economic and cultural public to deliberate on its sustainability.

With the goal of preserving cultural diversity and human creativity, and considering the fact that
there was no organized safeguarding on the international level, in 2003 UNESCO brings the
Convention for the Safeguarding of the Intangible Cultural Heritage which defines the intangible
cultural heritage as "the practices, representations, expressions, knowledge, skills – as well as the
instruments, objects, artifacts and cultural spaces associated therewith – that communities, groups
and, in some cases, individuals recognize as part of their cultural heritage" (UNESCO, 2003:2). The
process of safeguarding the cultural heritage is designed through national and international census
lists of the most valuable intangible cultural goods. The focus is on the local community, because
there is a proposition that "each State Party shall endeavor to ensure the widest possible
participation of communities, groups and, where appropriate, individuals that create, maintain and
transmit such heritage, and to involve them actively in its management."(UNESCO, 2003:2)
According to the definition, the intangible cultural heritage is self-defined, transferable from
generation to generation, living and constitutive component of the identity (Crofts, 2010: 2).

People have always had the need to safeguard the representative patterns of the material and the
intangible cultural heritage for the future generations. Memory warehouses store the objects,
detected as the permanent value, that shape the identity card of a community, the objects "that
testify the overall activity over the past time, where they live their identity and without which they
would not be what they are today" (Vuković, 2011: 103). Today we refer to them as the heritage
institutions: archives, libraries, museums. Ever since the founding of the first museums in the 18th
century, it was expected that they would teach and culturally enrich the public in an interesting and
an engaging way, and the basic museum activities are to be collecting, documenting, preserving,
publishing and exhibiting the objects.
At the beginning of the 21st century the paradigm of museums and museum activities changes
together with the paradigm of heritage and identity. Museums become active creators of the local
and the international cultural politics. It is expected that "they provide creative presence of
collective memory – to help us live with our identities that make us equal but also different from
others." As such, they are incessant deliberation of the past experiences and events, thus they are the
possible correctives of the present, and the usable projections to the past. Museums contribute to the
self-knowledge and are effective means through which we meet the world around us in its space and
time dimensions. In that sense, the museums are the driving force of any society. Without them and

without the related institutions we would be exposed to the loss of the living forces of identity that
shape their own process and give reason to, and enable the quality and sustainable development.
The absence of museums and related institutions as workable collective memories would bring to
the loss of identity with fatal consequences that would lead to decadency and disappearance” (Sola,
2003:18).

In the context of preserving the intangible cultural heritage is also the change in the understanding
its determination - in the early phases it was seen as the folklore heritage and the modern
understanding takes into consideration both the work of art and the artist. Changing the
understanding of the intangible cultural heritage also changes the methodology of preserving it:
from documenting and safeguarding the written cultural traditional patterns, to supporting the living
heritage, that is, creating the conditions that will ensure its sustainability. In order to sustain the
intangible cultural heritage it is necessary to provide the communicational channels that will enable
the intergenerational transfer of the cultural patterns onto the new generations. Mere collecting and
documenting is insufficient because "mere documentation cannot guarantee the transfer of
knowledge, except maybe in simple examples (i.e. Making the crepe paper decorations or making
jewelry with beads...). When it comes to tradition it is more important to transfer knowledge from
person to person” (Hrovatin, 2012:132). One of the possible ways of transferring the knowledge
needed for the cultural reproduction is designing "the projects that would make the traditional
knowledge applicable to modern living (planned tourist offer, souvenirs, different workshops)”
(Hrovatin, 2012:132).

Cultural tourism is suitable for valorizing the intangible cultural heritage, especially features such as
dance, language, music, customs… Cultural tourism also makes the heritage vulnerable and the
subject of negative impacts such as adjustments, fabrications, and the production of heritage.
Preventing these negative impacts is one of the main tasks of a museum through organizing
different forms of education, making the promotional material, through exhibitions, manifestations,
lectures, workshops, movies etc. The museum aims to build a relationship towards our own heritage
and a positive attitude towards the collective heritage. Education is the basis for every prevention,
and “the people, that is the community are the best censors, but only if they know enough about
their own culture and tradition" (Jelinčić, Žuvela Bušnja, 2008:63).
The idea of the threat and the saving of the intangible cultural heritage has encouraged the
ethnographers to research, write down and save on the available audiovisual media; monographs
were published, and if the conditions were good the local museums were founded, with rich

ethnographic collections obtained from the local community. The new paradigm shifts focus on the
creators, and the museum becomes the place where collective memory is being created "because
choosing an object from the museum fundus, the memory becomes visible and tangible through an
imaginative (re)collection, (re)presentation at the exhibitions. The objects present the sort of
materialization of memory. The primary task of the museum is to preserve the object and the
memory related to it. It creates and transfers certain stories about the groups, the individuals, or
about some past” (Bingula, 2012:137). Along with other creators and holders of heritage:
institutions, associations, groups and individuals the museum is the key participant in the shaping of
cultural identity of the community. This is based on the good organization and professionally
structured work and activities, as well as on the respective collections. Compared to other holders
and presenters of the intangible cultural heritage in the community (associations, traditional trades,
individuals…), the museum "can help prepare the programs to apply for the various local and state
competitions and financial supports, in establishing international cooperation, etc”. (Hrovatin,
2012:132).

Today, the positioning on the market is an imperative for an individual, for a place, community, city,
and state, and in order to succeed you need to have good image, you should be recognizable and
different. In a globalized world you should "have a brand" and "the point of the new programs in
creating a brand is catching the spirit of time and place" (Mihevc, 2015). In self-presentation and in
presenting to the others every community will "from the overall historical heritage ... choose those
elements that in a certain moment match its interests and values in the present" (Čapo Žmegač,
1998:17). Whether it is the scientific, cultural or touristic context, the museum has experts that have
the knowledge to recognize, select and present the representational cultural patterns or cultural
attractions, within national and international boundaries, and present/show/exhibit them in the most
desirable way. The museum of today is completely integrated in the overall life of the closer and the
wider community, it is the link to other organizations and institutions in the society that serve and
help develop the local community. It instigates the preservation of the identity of the local
community and it participates in constituting/creating social memory, its role is to be "the
interpreter of history and cultural heritage"(Vrkljan Križić, 2004:355), and its power is in the
richness of presentational and interpretational possibilities of the registered cultural patterns.
Modern technology and IT gave us numerous possibilities to communicate and inerpret cultural
heritage. According to Guy Hermann: "If the web is the strongest media that we have ever had to
tell stories, and the museums are the institutions that tell them, then the web is the strongest media
the museums have ever had at their disposal" (Hermann 1999). The possibilities to present and
interpret the heritage on the web have not yet been explored or exploited to a sufficient extent.

Mostly presented are the collections and the activities of the museum, but the interpretation of the
intangible heritage not as much (Šojat-Bikić, 2011).
Instead of conclusion: The activities/role of the Museum of Turopolje in the shaping of the
cultural identity of the local community

The Museum of Turopolje operates in the local community, neighboring the Croatia's capitol, the
city of Zagreb, with about 30000 residents in the rural area, and 35000 in the urban parts. The
Museum was founded in 1960, in the time of increasing industrialization and urbanization and the
increased migration of population from the other parts of the former Jugoslavija. Sudden changes in
lifestyle of the native people caused suppression of the traditional culture and the negative public
image about the folk culture that became the measure for backwardness. Those were some of the
reasons for opening the museum that would be the savior and the keeper of the material and the
intangible cultural heritage of the community. Over the years a great fundus was created, organized
in four collections: ethnographic collection, archaeological collection, art collection and a history
collection; and the traditional cultural patterns are recorded and saved in printed and audiovisual
media, thus organizing photo archive, sound recordings and film library, and in 1969 a movie "One
day in the Turopolje cooperative (large family)" won the first price in the International contest of
the ethnographic film in Florence (Modrić, 2009:68). Changing the public discourse about the
social and the integrative role of the museum and about the safeguarding of the intangible cultural
heritage and the construction of local identities, the Museum of Turopolje adjusts its actions to the
new propositions and intensifies the methodology of promoting and presentation of the intangible
heritage, taking the role of the holder of traditional patterns and of the co-creator of the identity. By
organizing the educational programs, such as making of the traditional head coverings, lace,
decorating Easter eggs etc.., the Museum is taking over the role of the transferor of the traditional
knowledge and customs, and by interpreting museum's collection the role of the creator of cultural
identity. It gathers and involves local participants - institutions, associations, individuals - in
designing and conducting the projects for safeguarding the intangible heritage. It organizes the
events such as Perunfest, Pastime in the manor, European Heritage Days, Traditional
knowledge/trades workshop for the renovation of heritage, where the knowledge and traditional
ways are presented, performed by the local holders of tradition. Using the stored knowledge from
the collections, the museum takes over the role of an advisory body for the local actors in
reconstructing traditional customs, directing them and protecting from negative impacts that could,
due to insufficient knowledge about the heritage, turn it into kitsch.

Integrative role of the museum manifests itself in connecting the heritage holder to the expert and
political institutions at the local, national and international level in the processes of safeguarding
and preserving the heritage. This fact is underlined by two processes of safeguarding two intangible
cultural goods: the Turopolje dialect and St George's procession, listed on the List of protected
cultural goods in the RC. The role of the museum in this process of safeguarding was to detect and
abstract the intangible cultural good, define its specifics and initiate and/or participate in preparing
the proposal, together with the rest of the local culture holders and state institutions. The custom of
St George's procession was also proposed to be on the UNESCO's World heritage list.

The museum currently operates on four locations, waiting to take over three new ones. Even this
space dispersion is a form of ubiquity and involvement in the local community. Every location is
available and open for the individuals and various associations to use and hold cultural projects.

LITERATURE
1. Bingula, Mihaela.2012. Uloga muzeja u konstruiranju društvenog sjećanja na devedesete
godine u Hrvatskoj. IN: Etnološka istraživanja, on line. Etnografski muzej. Zagreb. 17:135151. http://hrcak.srce.hr/97810

(19.8.2017.)

2. Crofts, Nicholas. 2010. “Grasping the intangible : How should museums document
intangible heritage?”, IN: CIDOC 2010 Conference Papers,
https://www.researchgate.net/profile/Nicholas_Crofts/publication/260405036_Grasping_the
_intangible_How_should_museums_document_intangible_heritage/links/00b7d531066042a
e79000000/Grasping-the-intangible-How-should-museums-document-intangibleheritage.pdf?origin=publication_detail (21.8.2017.)
3. Čapo Žmegač, Jasna 1998. Elementi hrvatske seljačke kulture u prostoru i vremenu. IN:
Etnografija: Svagdan i blagdan hrvatskog puka. Jasna Čapo Žmegač et. al., ur. Zagreb:
Matica hrvatska, 9-22.
4. Geiger, Marija i Zeman, Zdenko. 2008., Doprinosi regionalnog identiteta afirmaciji sociokulturalne održivosti. IN: B. Katalinić (ur.), Proceedings of the 1st International Conference
„Vallis Aurea“ Focus on: Regional Development (str. 0237.-0241.), Požega, Vienna,
Polytechnic of Pozega, Croatia & DAAAM International Vienna, Austria.
5. Geiger Zeman, Marija i Zeman, Zdenko. 2011. Suveniri – simboli lokalnih identiteta,
ekspresije kulturne baštine i promotori turizma.
https://bib.irb.hr/datoteka/537823.D44_GeigerZeman_Zeman.pdf (14.8.2017.)
6. Hermann, Guy. 1999. “Exploring Narrative: Telling Stories and Making Connections”,

IN: Museums and the Web 1999 Conference Papers.
www.museumsandtheweb.com/mw99/papers/hermann/hermann.html (28.8.2017.)
7. Hoelscher, Stiven & Alderman, H. Derek. 2004. Memory and place: geographies of critical
relationship. IN: Social & Cultural Geography, 5 (3): 347-355.
8. Hrovatin, Mirela. 2014. Procesi očuvanja i popisivanja nematerijalnih kulturnih dobara u
Hrvatskoj. IN: Godišnjak zaštite spomenika kulture Hrvatske. Ministarstvo kulture. Zagreb,
36:125-136. https://hrcak.srce.hr/129558 (18.8.2017.)
9. Jelinčić, Danijela Angelina.2010. Kultura u izlogu. Kratki vodič za upravljanje kulturnim
dobrima. Zagreb, Meandarmedia.
10. Jelinčić, Danijela Angelina & Žuvela Bušonja, Ana. 2008. Uloga medija u predstavljanju,
mijenjanju i kreiranju tradicije. IN: Predstavljanje tradicijske kulture na sceni i u medijima.
Aleksandra Muraj i Zorica Vitez, ur. Zagreb: Institut za etnologiju i folkloristiku i Hrvatsko
etnološko društvo, 51-53.
11. Mihevc, Zdravko. 2015. Brendiranje gradova kao ekonomska nužnost. IN: Tehnički glasnik.
Koprivnica: Sveučilište Sjever, 9 (2): 198-201. http://hrcak.srce.hr/140765

(30.1.2017.)

12. Ministarstvo kulture Republike Hrvatske 2007. Rješenje o upisu jurjevskih ophoda
Turopolja na Listu nematerijalnih kulturnih dobara. Arhiv Grada Velike Gorice.
13. Ministarstvo kulture Republike Hrvatske 2017. Rješenje o upisu turopoljskog dijalekta na
Listu nematerijalnih kulturnih dobara. Arhiv Grada Velike Gorice.
14. Modrić, Dada Dragica. 1999. 50. obljetnica Muzeja Turopolja. IN: Ljetopis Grada Velike
Gorice. Velika Gorica: Pučko otvoreno učilište Velika Gorica, 63-72.
15. Noyes, Dorothy. 2013. „Salomonova presuda: globalna zaštita tradicije i problem vlasništva
zajednice“. IN: Proizvodnja baštine: kritičke studije o nematerijalnoj kulturi. Marijana
Hameršak, Iva Pleše i Ana-Marija Vukušić, ur. Preveo Mateusz-Milan Stanojević. Zagreb:
Institut za etnologiju i folkloristiku, 253-291.
www.ief.hr/ZbornikProizvodnjaBastine/.../tabid/490/.../Default.aspx (19.8.2017.)
16. Ricl, Jesenka i Leko Šimić, Mirna. 2013. Kulturni identitet vs. globalizacija - trans moderni
kulturni turizam (Cultural identity vs. globalization - transmodelrn cultural tourism).
https://www.researchgate.net/...Kulturni_identitet_vs_globalizacija_ (11.8.2017.)
17. Sola, Tomisłav. 2003. Eseji o muzejima i njihovoj teoriji: prema kibernetičkom muzeju.
Hrvatski nacionalni komitet ICOM, Zagreb.
18. Šojat-Bikić, Maja.2011. Hrvatska tradicijska baština online: stanje i mogućnosti.
IN:Etnološka istraživanja, časopis on line http://hrcak.srce.hr/file/114312 (19.8.2017.)
19. UNESCO. 2003: Cnvention for the safeguarding of the intangible cultural heritage. Paris.
http://www.min-kulture.hr (20.3.2014.)

20. Vrkljan-Križić, Nada.2004. Suvremene funkcije i poslanje muzeja. IN: Zbornik I. kongresa
hrvatskih povjesničara umjetnosti. Milan Pelc, ur. Zagreb : Institut za povijest umjetnosti,
353-358.
21. Vukovič, Marinko. 2011. Pogled na međuodnos baštine, kulture i identiteta. IN: Arhivski
vjesnik. Zagreb. 54 (1): 97-113. http://hrcak.srce.hr/90530 (11.8.2017.)
22. Wang Y. 2007. Globalization Enhances Cultural Identity. Harbin Engineering University,
China, Conference of Intercultural Communication Studies web.uri.edu/iaics/files/09-YiWang.pdf (21.8.2017.)

